TOBACCO
PRICING IN
COLORADO:
Options &
Potential Impacts
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COORDINATED APPROACH




Examine how raising the price of
tobacco can reduce initiation of
smoking among youth, and
reduce consumption and increase
willingness to quit among low-SES
adults.
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While smoking on average has been declining
over recent decades, there are certain groups
that are still affected disproportionately by

the toll of tobacco.

GROUPS SENSITIVE TO TOBACCO PRICE
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E-cigarettes are now
the most commonly
used tobacco product
among middle and
high schoolers.




GROUPS SENSITIVE TO TOBACCO PRICE

Among all adults
who smoke, low-SES
smokers are more
likely to smoke daily
and more likely to
be a heavy smoker.
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TOBACCO PRICE INCREASES
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WHAT'S THE BUZZ?




BENEFITS OF PRICE INCREASES

BY RAISING THE PRICE OF TOBACCO,
YOU CAN HELP TO:

* Reduce initiation of tobacco use among youth

* Reduce the total amount of tobacco consumed
* Reduce how many people use tobacco

* Increase the number of tobacco users who quit

* Support smokers trying to quit smoking

BENEFITS OF PRICE INCREASES
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* Reduces tobacco-related death and disease
* Reduces the cost to states (e.g., Medicaid) of
caring for people with tobacco-related health

conditions

* Reduces people’'s exposure to secondhand
smoke

* Reduces chronic health conditions caused by
tobacco use (e.g., heart disease, cancer)




Effects of Cigarette Price
Increases on Smoking Prevalence
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COLORADO’S TOBACCO TAX

e T F Y o Y o S S A o A e

By 2007, however,
the average taxon a
pack of cigarettes
QEWLLEVATET
$1.05, dropping
Colorado into the
lower range of
states once again.




COLORADO’S TOBACCO TAX
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And in 2017, the
adult smoking rate
stayed flat at 14.6

percent.

Colorado Adult Cigarette Smoking Prevalence & Per Capita Sales
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€O QuitLine
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Survey methodology change:
l Consider 1990-2010and 2011-2016

as separate trends.
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Data sources: Behavioral Risk Factor Surveillance System (prevalence), Colorado Department of Revenue and State Demographer's Office (packs per capita)




COLORADO’S TOBACCO TAX
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THREE ATTEMPTS
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REGRESSIVITY

Low-SES People Paid 12 Percent of the 2009 Tobacco Tax Increase But
Received 46 Percent of the Health Benefits

Share of tax increase Share of reduced deaths

Center on Budget and Policy Priorities | cbpp.org
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TAX AVOIDANCE

L A o o 4 A o 4 o e A A A 0 0 4 A G d o Ao A s e 5

CASE STUDY: NEVADA

Cigarette Tax Revenues, Nevada and Neighboring States
July 2014- June 2016
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HOW TO USE THIS IN YOUR WORK

WHY YOU SHOULD TALK ABOUT TOBACCO
PRICING IN YOUR COMMUNITY

» One of the most effective ways to reduce tobacco’s
burden

* You are the tobacco control expert in your
community; therefore you have a responsibility to
educate your community

« Part of STEPP’s unified strategy

HOW TO USE THIS IN YOUR WORK
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HOW YOU SHOULD TALK ABOUT TOBACCO
PRICING IN YOUR COMMUNITY

« Educate your community about tobacco use issues,
burdens and disparities

« Educate your community about why tobacco pricing
matters - who it helps and how

* Focus on the issue of tobacco price generally - not
tobacco taxes specifically
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HOW TO USE THIS IN YOUR WORK

DOS AND DON'TS OF TALKING ABOUT TOBACCO
PRICING
DO...

* Educate your community on the reality of tobacco’s burden even
today

¢ Educate your community on why tobacco pricing matters

* Provide resources to share with people who have more questions

DON'T...

* Assume everyone understands how tobacco price impacts use and
prevalence

* Talk about taxes - STEPP grantees are not authorized to advocate for
tax increases, only to educate about the benefits of price increases
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MESSAGING TOOLKIT
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What it is and how to use it
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MESSAGING ROLE PLAY

Activity B

Create an elevator speech tailored to the
audience identified in the first activity.

Present your elevator speech table by table
to the room.

MESSAGING ROLE PLAY

Activity C

A board member of your health department
is concerned that a tax will actually hurt low-
SES families in your community. What do you
need to tell them? Develop a few talking
points addressing this argument that
appeals to health-equity minded audiences.
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FOR THIS PORTION, PLEASE REFER TO YOUR
MESSAGING DOCUMENTS.

THE POWER OF ALL

COLORADO
Departmant of Public
A Health & Environment
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QUESTIONS?
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